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Marketing Consultation
(July 2023 — present)

BRANDING, LOGOS, FLIERS, SOCIAL MEDIA GRAPHICS

* Used Canva and Wix to create my logo and website at
https://www.jillysue.com (below) for coaching and marketing
consultation

* Developed brand questionnaire to gather info on strategy, audience,
value proposition, voice, colors and images. Then, used Canva to
create logos, fliers, social media graphics, business cards, etc. (right)

* | also provided website consultation and social media plans for
business development for several clients
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coaching and marketing consultation

coaching &
consulting

WITH JILLYSUE

Lifting you and
your business

We'll work together to get you equipped and
empowered, 50 you can create the
life and business you love.
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Kyra Langhofer

Owner and professional coach

123 Anywhere St, Any City
+123-456-7890

hello@reallygreatsite.com
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Marketing at Ohio National
(15+ years of experience, through 2022)

INDUSTRY ADVERTISING CAMPAIGN

*  Purpose of campaign was to attract financials professionals and
provide leads to recruiters; this multi-channel campaign led to
120% increase in leads

*  Worked with distribution leadership to develop value
proposition and tagline: Your business. Your vision. We’ll help.®

* Used print and digital industry ads, thought leadership articles,
event attendance (MDRT, NAIFA, WIFS, etc.), emails, social
media, videos and more to direct prospects to
https://www.joinohionational.com

* Leads were nurtured via email journeys. Once leads were
“warm,” they were passed to a recruiter

Please note: Since Ohio National was acquired by AuguStar, some
website content may no longer be accessible or may have changed

New to Ohio National?

Learn more about all Ohio National has
to offer at joinohionational.com.

Your business. Your vision. We'll help.
WL | WHOLE LIFE | UL | UL [TERM | ANNUITIES | DI

Plant the seeds of tax
diversification

You. Us. It just makes sense.

It's your business and it reflects your passion and unique vision.
You own it, you shape it. We'll help you build it your way with:

« Flexible contract options and liberal vesting built on a foundation
of independence

« Expertly designed products that deliver value in a wide range of
economic conditions

* Completely independent broker/dealer

 Personal support, including local representation and teams across
the company who are just a call away

* Financial strength and long-term focus guided by policyholder interest

Your business. Your vision. We'll help..
IWL | WHOLE LIFE | IUL | UL | TERM | ANNUITIES | DI

ONESCO



Marketing at Ohio National
(15+ years of experience, through 2022)

INDUSTRY ADVERTISING CAMPAIGN, CONTINUED
Here’s a sample ad journey

1. Industry ad with QR code

2. Landing page to collect info

3. “Thank you” page with link to offer

4. Offer (sales idea); offer also emailed

Then, the email address was subscribed in Salesforce Marketing Cloud
and received additional email content
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How sharp is your life insurance
trust planning saw?

oo granice o o andowt
e ith ar Intentionally Defective Grantor Trust (IDGT)

conversation going.

Your business. Your vision. We'll help. Ohio National
TERM | WHOLE LIFE | UL | IUL| DI | ANNUITIES Financial Services.

Ohio Natiimal
|, Finanial Servioes.

Thank you!

Here are your complimentary single-page concept flyers!

Silll have questions? Vieit jonohiznationsl com fer mare information.

Ohio Narional
. Financial Services.

How sharp is your life insurance trust
planning saw?
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Marketing at Ohio National
(15+ years of experience, through 2022)

INDUSTRY ADVERTISING CAMPAIGN, CONTINUED
Here’s another sample of how leads were collected

1. Recruiting website at https://www.joinohionational.com; site was
promoted in many channels and by our recruiters

2. Offer of free trial software

3. Form to collect contact info

Please note: Since Ohio National was acquired by AuguStar, some website
content may no longer be accessible or may have changed




Marketing at Ohio National
(15+ years of experience, through 2022)

CORPORATE PROFILE AND FINANCIAL STRENGTH
* Created 1-page flier to supplement (a much longer) annual report

* Financial professionals asked for a “quick glance” at Ohio National’s
financials that they could share with their clients

Corporate Profile and Financial Strength
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Ohio National
. Financial Services.

A history of financial strength

Our finarcidl position & streng and reflects foas a1d 0rgoing disdioline in our rrvestent paroadh, fisk management,
apecations and expense management
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Marketing at Ohio National ON-Boara
(15+ years of experience, through 2022) L3 (=P (&

LEARN WRITE CLOSE

MICROSITE FOR ONBOARDING AND TRAINING ON Net agentdasnbaard
* Microsite for financial professionals for on-demand access to training 5 e 5 e e 5 inate

* Contentincluded quick, 5 minute “bites” and more in-depth training

* Users could subscribe to content, or recruiters could email content to
financial professionals

* Also used content in email campaigns and journeys

lllustration training

* View microsite

https://gateway.on24.com/wcc/eh/2503131 4
minute minute minute minute
bite bite bite bite
Please note: Since Ohio National was acquired, some content may no e, e Rustizion e o e et s Shve et e HLusig thedesiiop
longer be accessible or may require registration .00 o
w w w 4

20 minute 60 minute 6 O G 6 O minute
session webinar webinar webinar

Illustrating our life products using llustrating IUL: Personal case Term portfolio and basic quotes Whole Life illustrations
the desktop software designs and sales ideas —— "




Marketing at Ohio National
(15+ years of experience, through 2022)

INTERACTIVE BUSINESS DEVELOPMENT MODULES

*  Modulesincluded:

Vision and mission
Recruiting value
Recruiting activity
Five markets
Diverse recruiting

Interview guide

* Developed for agencies/firms to learn about and
document business development activities

* For use by trainers in small groups

{coid sources: 4010 1)
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oy busivens?
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2 statement that best descives your valus propastion. With your taa,
1ok play sharing this statement

Ohio Narional
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Ohio National
Financial Services.




Marketing at Ohio National
(15+ years of experience, through 2022)

PRODUCT MARKETING

* Created and distributed content for national product launches
including marketing guides for financial professionals, client guides,
microsites, podcasts, emails, training, events, etc.

* Microsite for financial professionals

https://www.iwl4life.com/

* Microsite for clients

https://cloud.mc.ohionational.com/iwl4you/home

* Podcasts

https://www.spreaker.com/user/augustar-financial--11243165

Now you can get indexed-based Permanent protection, fixed

growth combined with the premiums, significant growth
guarantees of a whole life policy. potential. That's indexed whole life,
It's called indexed whole life, only only from Ohio National. Reach out
from Ohio National. Let's discuss to me now to learn more.

what it can do for you. #IndexedWholeLife

#IndexedWholeLife

LIFE INSURANCE

Grthh and stability

Ohia Natel
 Einaraial Svvieess Ohio National
- - . e v e o , Financial Servioes.

Understanding how indexed
whole life accumulates assets

egative performance

Ohin Narioeu!
, Fieancial Services,




Marketing at Ohio National
(15+ years of experience, through 2022)

THOUGHT LEADERSHIP/PRESS RELEASE CONTENT

*  Broker World 2022 Carrier Forecast

https://brokerworldmag.com/ohio-national-2022-carrier-forecast/

* Press release re: new websites

https://www.globenewswire.com/news-
release/2021/10/07/2310600/0/en/Ohio-National-launches-new-
websites-for-prospective-financial-professionals.html

* Thought leadership article

https://www.financial-planning.com/opinion/the-inflation-effect-on-

fixed-indexed-annuities

WEB
Ohio Natlonal 2022 Carrier Forecast

By Barbara A Turmer iy

In November 2020, I wrote that 2020 was 3 year that no one saw coming. We had experienced a
global pandemic, continued low intarest rates and increased market volatiity. Many believed that
things had to improve for 2021, that the pandemic would wind down, and the new year would bring
great things to our industry and economy.

Unfortunately, 2021 presented many of the same challenges as 2020—and a good deal more. While I
was hoping for a calmer year, I remain very optimistic about the future of our industry. Life insurance
will continue to play a valuable role in supporting the nation’s economy and, most importantly, our
policyholders.

1am proud to have the opportunity to lead an organization like Ohio National, where our Mission
centers on helping individuals, families, and ies achieve financial security and
independence. 1 am also excited about what lies ahead for us.

Ohio National
. Financial Services.
Life changes. We'll be there.s
‘Source: Ohio National Financial Services
Oclober 07, 2021 10.00ET

Ohio National launches new websites for prospective fi

Clean-sheel, mobie-oplirmized site redesigns offe ([ increased.
teel

and timely look and
Webstte redesigns faciitate seamiess, productive communication betwoen Ohwo National and prospective financial
Pprofessionals

New websites adhere to Ohio National's continuing philosophy for engaging financial professionals: It's their
business, thewr vision, and we can help.

CINCINNATI, Oct. 07, 2021 (GLOBL NLWSWIRL) - Ohio Natonal I inancial Services s pleased 1o announce
the relaunch of its two recruiting websites for fmancial professionals.

The al-new com gives contract
oplions and nsurance products backed by the lnmncml suangm of Ohio Nwoual -ucluung e and disabilty
income insurance and annuities

The other redesigned site, jononesco.com, provides a 360-degree view of the company’s affikated full-service
broker/dealer, The O.N. Equity Sales Company (ONESCO).

These key assets in the company’s digital space are engineered from the ground up to give visitors access to
intuilive dectsion-making looks and aclonable miormaton. *Our goal with these sites s Lo make d easier for
financial professionals and entropreneurs 1o loam exactly what they can expect from us, in terms of ploducL
service and philosophy,” said Jill Hartmann, vice president of markeling and

approciate hal K's thar business and Uew vision. Whal we wanl (0 convey 1s how we can holp. The naw :um do
just that in that's quick and full of useful

Both siles foflow a fresh, design aesthetic that relatable
characters and concise messages that can be read at a giance

Now and enhanced site functionality ncludes:

FinancialPlanning

TAX INVESTING - PRACTICE . IANCE ~  TECH ~  INDUSTRY ~  OPI

REVIREMENT

Voices The inflation effect on fixed
indexed annuities
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Your IUL roadmap:

Marketing at Ohio National [BESEE=ES
(15+ years of experience, through 2022)

Webcasts Overview

Seett one er mere of the

emwing wrebeasts and complete regstraten, Title: Ortio Nevions! Virtus Il JUL: The fourdatior
Click any webcast isting 10 view its details
Duration: 1 heur 15 mintes

O Sclect A Available O Romard

] Ohio National Virtus Il IUL: The foundation

: Summary
Available On Derrand
ADDITIONAL MARKETING CONTENT T e S v ol S i i 5 i L 2 SO e YOO e
Avallable On Demand best? Mayhe you have specfic ques: hout how our product
. . . . works, Whatever questions you may have, this virtual event is for
* i ] PALYEAL MID CAL STUOTNT
Webinar registration (via ON24) Mt S U st s you Dt s

Topics covered in the series include:

. CUStOmiZabIe ma rketing materials Register Now « Understanding our Chic National Virtus [ 1UL product

features

of coverage for different budgets

i Natiors]

AMA% INSURANCE Ridor iy

v by 2125 omirwrze

= Tlustrating UL personal case designs
« Acvanced Planning sales ideas

* Regional meeting promotion

Speakers
*  “How much life insurance do | need?” client video

https://vimeo.com/339587419 Ohio National is headed to
a city near you! See you there!

0314 S Lok MO
A0y 15 Overlared Pk, KS.

* “Take a look at Ohio National” field video
https://vimeo.com/762753197/7c5ae7db7f

* DER&I podcast: “Doing well by doing good”
https://www.spreaker.com/episode/episode-14-doing-well-by-doing-
good-building-a-practice-by-working-with-underserved-communities-
-45727117

Sept. 17 Pitsburgh, PA
Sest 18 Chrke, NC

S
Spreaker' Qusten % CurPlatforn  [Jfj Your Lisrary { togn 3 Signups Sept. 18 Clovoland, O
e D eort —

Y

Episode 14: Doing well by doing good - Building a
practice by working with underserved
communities ~ Momentum

*

Take a look at Ohio National

o o

{8 conriesd



Marketing at Ohio National
(15+ years of experience, through 2022)

ADDITIONAL MARKETING CONTENT

* Event planning and management

* Policyholder communications

* Email campaigns

Ohio National
. Financial Services.

Prestige Indexed 10 Pay

whole Life Insurance o

Now available: New Prestige Indexed 10 Pay whe

offers growth and protection

Ohio National's new Prestige Indexed 10 Pay whole life - the only pt
its kind in the incustry — is now available for sale. With the stable. gu
growth and guaranteed premiums you'c expect from a whole life poli
product also offers index-based growth opportunities, allowing for sig
growth and income potential.

Leam more by checking out these new marketing matenials at iwidlf

New competitive flyer, demonstrating how we stack up against
competition

WL client guide

+ WL owner's guide

Join us on Sept. 8, for our "All about IWL" webinar, which will ing
sales ideas, a discussion of where the product fits in the market and

stacks up against the compatition. Join us and ask your questions curing 1S

spacial live event.

ON News

To view this email 52 3 web page, go here.

Ohio National
. Financial Services.

ON News

r

Use eSuite to help your year-end sales

Ohio National's web-based ¢Suile can greatly impact the speed in which
your business gets processed and placed. Check oul the gApp overview,
demo and FAQ on ON-Net.

You also have two more months to possibly earn a cash bonus on your
NAFYC through the “It Pays to Protect” sales contest! Don't let this
opportunity slip by

Click here to check out three reasons to write business with Ohio National
in a brief video from Pat McEvoy, senior vice president, Life Distribution
and Sales.

Ohio National

. Financial Services,

Dear Policyholder,

At Chic National, our mission is to make 2 & fference in your life by nelping you achieve financial
security and independence today - and for generations to come. Your whole Iife insurance policy
gividend is one of the most visible ways we deliver on cur commitment. Indeed, we have paid dividends
ach year since 1924

The Ohio National Lif pany i proved a divit it of
8.00% for your participating whole life policy, effective January 1, 2023.

We estimate the 2023 divdend total wil' be approxmately $87 millon. This represents a sgnificant
return of value 1o you, our policyholder. While dividents are not guaranteed, we have & 33-year nistory
of paying dividends.

We appreciate the 0op0ruNItY to COMTNUE to serve you In the future.

Sincerely,

YA
Matt Davis
Vice President, Insurance Operations

Sor ot sl o, i i o,
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President's Inner Circle standings now
available

Prepare to be enchanted by The Cloister at
Sea Island, Georgia. As the only resort in the
world to achieve four Forbes Five-Stars 13
years in a row, it exudes true luxury and is the
perfect home for Ohio National’s 2023
President's Inner Circle.

2023 PRESIDENT'S INNER CIRCLE

View qualification st

-

Executive Council

~

BOSTON 2024

S

Council of Honor

Convention dashboards and standings
now available!

The convention dashboard tracks your status
toward meeting the four requirements to qualify
for Council of Honor. Click here for your
personalized dashboard! Learn more about this
destination and qualification details on ON-Net.




Thank you!

Linked [}
https://www.linkedin.com/in/jillhartmann/

Jill Hartmann
513-981-1225 cell
jillysue73@gmail.com



